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ABSTRAKSI 
 
 
   PENGARUH KEPUASAN KONSUMEN, KEPERCAYAAN 
KONSUMEN DAN SWITCHING BARRIERS TERHADAP 
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UNIVERSITAS MURIA KUDUS 
FAKULTAS EKONOMI PROGRAM STUDI MANAJEMEN 
 
 
Penelitian ini bertujuan untuk mengetahui variabel-variabel berpengaruh terhadap 
loyalitas konsumen minuman ice blend di  Kabupaten Kudus.Dimana diajukan 
tiga variabel bebas dan satu variabel terikat, yaitukepuasan konsumen, 
kepercayaan konsumen dan switching barriersberperan sebagai variabel bebas 
dan loyalitas konsumenberperan sebagai variabel terikat. 
Penelitian ini dilakukan dengan metode survey terhadap konsumen minuman ice 
blend di  Kabupaten Kudusdan dianalisis dengan regresi.Tahap pertama menguji 
validitas dan reliabilitas pertanyaan setiap variabel. Tahapkedua, meregresi 
variabel kepuasan konsumen, kepercayaan konsumen dan switching 
barriersterhadaployalitas konsumen. 
Hasil penelitian menunjukkan bahwa variabel kepuasan konsumen, kepercayaan 
konsumen dan switching barriersberpengaruh positif signifikan terhadap 
loyalitas konsumen minuman ice blend di  Kabupaten Kudus.Pemilikice 
blendKabupaten Kudus diharapkan meningkatkan kepuasan konsumennya 
dengan meningkatkan pelayanan terhadap konsumennya, terutama konsumen-
konsumen usia 18-27 tahun dengan membuat suasana cafe yang sesuai dengan 
usia mereka. 
 
Kata Kunci: kepuasan konsumen, kepercayaan konsumen,switching 
barriersdan loyalitas konsumen 
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ABSTRACT 
 
EFFECT OF CUSTOMER SATISFACTION, CONSUMER 
CONFIDENCE AND SWITCHING BARRIERS ON CONSUMER 
LOYALTY ICE BLEND IN KABUPATEN KUDUS 
 
 
RULLY HARIONO 
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Supervisor : 1. Dr. Mokhamad Arwani, SE., MM. 
  2. Iwan Suroso, SE. MM. 
 
 
UNIVERSITAS MURIA KUDUS 
ECONOMICS FACULTY OF MANAGEMENT STUDIESPROGRAM  
 
 
This study aims to determine the variables affect the customer loyalty blended ice 
drinks in Kudus. Where the proposed three independent variables and the 
dependent variable, namely consumer satisfaction, consumer confidence and 
switching barriers act as the independent variable and customer loyalty role as 
the dependent variable. 
This study was conducted by a survey of consumers drink ice blend in Kudus and 
analyzed with regression. The first phase tested the validity and reliability 
questions for each variable. The second phase, regressed variable consumer 
satisfaction, consumer confidence and switching barriers on customer loyalty. 
The results showed that the variables of consumer satisfaction, consumer 
confidence and switching barriers significant positive effect on customer loyalty 
blended ice drinks in Kudus. Owners ice blend Kabupaten Kudus expected to 
increase consumer satisfaction by improving service to customers, especially 
consumers aged 18-27 years by creating an atmosphere cafe that suits their age. 
 
Keywords: consumer satisfaction, consumer confidence, switching barriers and 
customer loyalty 
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